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Let me introduce 
myself 



Agenda 

• Media literacy 

• History 

• News and advertisements 

• Creators 

• Consumers 

• Universal Media Literacy Factors 

• Education 



What is Fake News? 

• Deliberate, published disinformation/hoax/lie 
purported to be real news 

• Satire is NOT meant to be real 

• Edited images may be fake news OR “just” 
misleading 





News and 
Advertisement 

Appeals 

• Emotional: personal, social/status, FEAR, humor 
• Sex/Romance/Gender 
• Scarcity/Time sensitivity 
• Bandwagon 
• Testimonials/Endorsement 
• Rational/statistics 
• Association: adventure, values, youth 
 

 





















Consequences of 
Fake News 

• Misinformation 

• Distrust 

• Fear (e.g., Orson Welles) 

• Polarization 

• Poor decisions  

• Poor actions (e.g., 
vaccinations) 

 



Creators 

• Motivation: money, power, fun 

• Fake news male-dominated 

• Women are under-represented in media 

BUT are impactful in humor 



Universal Media 
Literacy Factors 

• Online resource credibility same as offline’s 

• Responses: aspire/inspire, deconstruct/reject, 
empathize 

• People build habits 

• Believe news that confirms beliefs 

• Reject news that conflicts with beliefs >> 
strengthen strong beliefs 



Youth Civic Engagement 

• Distrust mainstream politics 
• Get news online or social commentary TV 
• Media can expose youth to different ideas 
• Internet use to exchange ideas is linked to civic 

engagement 
• 2/3s participate in lifestyle politics/causes 
• Youth civic engagement leads to life success 
• BUT not skilled in public discourse  



Fake News Education 

• Curriculum map media literacy (Washington State) 
• If it sounds too good to be true, it probably is 
• Use criteria to evaluate news 
• Use reputable sources and fact-checking sites 

(https://mediabiasfactcheck.com/2016/07/20/the-10-best-fact-checking-sites/) 

• Be cautious about what you share 
• Practice media literacy 
• Look for different perspectives 
• Become a citizen journalist 
• “Don’t tell me” model 



Fake News Learning Activities 

• Pose two accurate news items and one fake one to have 
learners guess which is fake – and why. 

• Ask learners to produce “believable” fake news text and 
images. 

• Give learners 3-5 minutes to fact-check a real and a fake 
news item. 

• Critique fake news/hoax primary documents from history 
(e.g., snake oil ads, ads for selling land in the West). 

• Ask learners to bring fake news to class to critique. 
• Ask learners to trace fake news dissemination. 
• Ask learners to identify fake news topic trends. 



Civic Engagement through  
Citizen Journalism 

• Co-produced interactivity 

• Leveraging of interests and peer networks to 
provide insider information 

• Responsibility to improve community 

• Social agents 

• Unfettered social issues discussion 

• Professional mentoring and monitoring 
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