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Lots of use of search engines 

• But few knowledge 

• 90% of Google users in France 

• But how many can explain how Google works 
? 

• Difficulties to distinguish ads resultats and 
« natureal search results » 

• The need of specific training 



SEL, a new paradigm 

• The simplicity and clean interface of Google 
conceal a complexity that is not understood by 
users 

• This literacy cannot be grounded only on good 
practices in the use of Google ( like the 
demonstration of advanced) 

• This means better ability to understand the 
tools used and their foundations.  



Search engines 

• A long (hi)story ? 



The scientometric influence 

• A documentary tradition 

• The Page Rank effect 

• Autority or popularity ? 



Open the black box 

• The challenge is to consider a didactic 
perspective in teaching search engines 

• And especially to be able to analyse the 
results or even criticise them 



SEL : a kind of transliteracy 

• Digital literacy 

• Information literacy 

• Communication literacy 



From SEO to SEL 

• Aim of the course with students : understand 
how search engine works    

• SEL makes it possible to consider both sides of 
the information, at the level of the search and 
also at the level of its production.  



Essential contents (for I-School) 

• The constitution of an index 
• History of indexes 
• Metadata history, systems and languages 
• Human indexing and automatic indexing 
• Crawl methods and bots  
• Web directories versus Search engines 
• Distinction between natural indexing and advertising indexing 
• Scientometrics and page rank 
• Algorithm and weighting of criteria 
• Keyword optimization 
• Communication strategies and SEO 
• Ethics and search engines 
• Personal Data and filter bubbles 



Webfinder 
https://iddocs.fr/webfinder/ 

https://iddocs.fr/webfinder

