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D341: Best Practices 



How many of you use surveys in instruction? 

How many of you use surveys in other contexts 

(user experience, service points, etc.)? 

How many of you have taken a survey? 



How many of those 

surveys use a  

Likert scale? 



LO: At the end of a session learners will be able to practice finding a variety of popular and scholarly 

sources on their chosen topics from appropriate sources (especially UO catalog and Google Scholar). 

 
Post class evaluation question: 



Using this format has some problems: 

What does a 2 mean to you? What about another student? 

With 5 options students can select something neutral, not making a choice. 

What if student selected 4 but really wanted to select 2 and wasn’t reading it 

carefully? 

Student answered 2, but that doesn’t change what they do. 

WHAT DO I DO WITH A BUNCH OF 2s? 



Labeling each option helps: 



And being very specific: 



Something else…. 

 

 

 

 

 

 

 

   With actionable information 
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LO: Given a sample chemistry research topic and a news 

article about it, the learner will be able to identify at least 

three search terms they could use to search the literature. 

 

1 
 

2 
 

3 
 

4 

5 





 “Given a research question and a Wikipedia article about the topic of the question, 

learners will be able to generate a list of at least three keywords or phrases for 

each concept represented in the question.”  

 

The audience is learners,  

the behavior is generate a list,  

the condition is given a research question and a Wikipedia article,  

and degree is at least three keywords or phrases.  







Read more about it: 

Turnbow, D., & Zeidman-Karpinski, A. (2016). Don’t Use a 

Hammer When You Need a Screwdriver: How to Use the Right 

Tools to Create Assessment That Matters. Communications In 

Information Literacy, 10(2). 

http://www.comminfolit.org/index.php?journal=cil&page=a
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